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New government regula-
tions have exacerbated
the ongoing trucker

shortage in the U.S., resulting in
higher inbound freight costs for
flooring distributors that could
spread across the entire
supply chain.  

The problem is
twofold: More than 70% of
the goods Americans con-
sume are carried on the
nation’s highways, but a
new report says the indus-
try needs to hire roughly
90,000 new truckers each
year to keep up with
demand. At the same time,
new government regula-
tions—including imple-
mentation of the electronic
logging device (ELD) man-
date—are forcing some
smaller trucking firms and indi-
viduals out of business, thereby
worsening the shortage and cre-
ating problems like product

shortages and delivery delays. 
Observers say there is no rea-

son to think the labor situation
in the trucking industry should
get better any time soon. In the
short term, truckers must switch
from logging their hours on
paper to doing it electronically

by April 1or face penalties; driv-
ers will no longer be able to
fudge their hours on paper toContinued on page 15

Continued on page 20 

By Reginald Tucker 

Excitement is building for the 2018 National Wood Flooring
Association (NWFA) conference and exhibition, set to kick
off April 11–14 at the Tampa Convention Center. Named

one of the 50 fastest-growing trade shows five times out of the past
six years, NWFA will feature scores of vendors showcasing the lat-
est in hardwood flooring products, installation tools and acces-
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TRAINING ABOUND

Rising transport
costs take their
toll on distributors

By Ken Ryan

A shortage of drivers, coupled with
new regulations, has increased the
cost of inbound freight, resulting in

higher prices for many industries.

Hardwood price hikes slated for April, May 
increases in raw material costs,
with lumber inflation across wood
species and grades, coupled with
energy, transportation and operat-
ing cost inflation,” Brent
Flaharty, senior vice presi-
dent of sales, North
America, explained. “Rising
natural gas and electricity
prices are increasing our
manufacturing facility
operating costs, and fuel
and transportation rates are
rising, thereby impacting
our delivered cost.”  

Hardwood prices are
also going up at Shaw
Floors. Beginning April 2,
the company will institute a
10% increase on its solid
products. Tim Baucom, executive
vice president of Shaw Floors’ res-
idential division, also cited signif-
icant increases in the cost of solid
hardwood raw materials in the

last several months. “We have
done our best to absorb these
increases since they began in mid-
2017 while continuing to provide

superior products—at the same
price—to our customers. After
months of resisting, we must now
raise prices to cover the cost of
raw materials needed to make our

Price increases on select
brands of hardwood floor-
ing are scheduled to take

effect this spring. 
Armstrong Flooring plans to

initiate a 5%-7% price hike on
solid hardwood products in the
United States and Canada in May.
“We have experienced significant

By Reginald Tucker solid hardwood products.”  
Other major suppliers are tak-

ing a wait-and-see approach. “We
are not planning any price

increases at this time,” said
Dan Natkin, vice president,
hardwood and laminates,
Mannington. “But we are
monitoring raw material
prices very closely.” 

Canada-based Mercier,
which raised prices on
solids back in January, is
holding for now. “We aren’t
planning any increases 
at the moment,” said 
Wade Bondrowski, direc-
tor of sales, U.S. market.
“However, a couple more
increases [on the supply

side] and we may be forced to.”
Mohawk Industries told

FCNews that it is not its policy to
comment on any inquiries regard-
ing price increases. 

Suppliers cite the rising cost of raw 
materials as the primary reason behind the

recent announcement to lift prices. 

NWFA 2018 preview

Scan this QR code with your
smartphone to link to our fea-
tured site.

More than 2,500 wood flooring professionals are 
expected to descend on the Tampa Convention Center 

for the NWFA Expo next month. 
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As consumer flooring
trends continue to lean
toward hard surfaces—

specifically LVT, WPC and
SPC—underlayment manufac-
turers are innovating to stay
ahead as well as provide dealers
with upsell opportunities.
During Surfaces earlier this
year, a host of underlayment
manufacturers exhibited their
latest products made for all
types of flooring.

Amorim showcased its
underlayment for LVT and
WPC applications. “We have
tweaked what we are offering to
now include other products for
WPC constructions,” said Larry
Lyons, director of sales and mar-
keting. “For our hard surface
underlayment program, we
have a lightweight product
that’s very specified and every-
one is using it because it is easi-
er for laying down WPC.”  

Lyons explained the benefits
to using the product. “On the
LVT side, if you have a connec-
tion with a property manage-
ment client, there is an educa-
tion opportunity for a retailer. A

lot of the property management
clients want LVT but don’t
know about the potential sound
issues. We have tools for retail-
ers to help educate the end user
about why they need
the underlayment.”

Floor Muffler is
also riding the wave
of LVT/WPC growth
with its new Floor
Muffler LVT under-
layment. The prod-
uct is 1mm thick and
features acoustical
and moisture barrier
properties. 

“Once we started
seeing LVT grow
popular in apart-
ment buildings,
there grew a need
for sound reduc-
tion,” said Collen
Gormley, national
marketing coordinator, Floor
Muffler. “LVT is growing in the
industry; therefore, it is grow-
ing for us. The underlayments
that are already attached to LVT
products may be more conven-
ient, but then you are not using
the best quality product with
the best ratings available.” 

Pak-Lite showed its one-of-
a-kind fan fold underlayment
applications made specifically
for the vinyl and laminate
industry. One of its key selling

points is its ease of installation.
“It is one of the easiest products
to install and we have heard
that from flooring experts
themselves,” said Kimberly
Liemkeo, marketing manager.
“It is a doable installation
process for those who are not
very experienced, and the

process itself takes out imper-
fections that exist within the
flooring.” 

WE Cork highlighted
underlayment made for various

floors. New to
Surfaces was the
company’s Warm
and Quiet Plus, a
6mm cork under-
layment that offers
sound control
under carpeting,
wood and lami-
nates. 

Being that it is
made from cork,
this underlayment
is lighter than other
products with simi-
lar thicknesses. It
also has no off
gassing and offers a
new level of com-
fort, especially

when applied underneath hard-
wood flooring.

“Cork consists of 200 mil-
lion closed air cells per cubic
inch,” said Ann Wicander, presi-
dent. “When you walk on cork,
it will take a bit more concus-
sion and will be that much more
comfortable. While rubber is

being used for a lot of multifam-
ily situations, cork overall has a
better performance and is more
affordable.” 

MP Global’s new addition,
Quiet Walk Plus, was promoted
throughout the show as a “one-
stop-shop” underlayment billed
as an upgraded version of its
original Quiet Walk. Quiet Walk
Plus has greater acoustic per-
formance, compression resist-
ance, moisture protection and
longevity due to its fiber compo-
sition. It can also be paired with
more flooring categories and
types of installation. 

“Quiet Walk Plus becomes
your Swiss army knife that can
handle being nailed, floated or
glued down,” said Deanna
Summers, marketing manager,
MP Global. “The material is
dense enough to support vinyl
planking or WPC products and
will not crush over time like we
have seen with foam underlay-
ments.”  

Among the higher-end
releases was Laticrete’s new
Strata heat floor warming line,
designed to be used under tile
flooring. It’s controlled by a
thermostat that can be adjusted

Centaur not only manufactures a variety of finished
products, but it also provides the underlayment that 

goes underneath the flooring.

underlayment

By Nicole Murray 
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through a smart phone app. 
“A wire is placed through-

out a mat that goes underneath
the tiles, so the material will
heat much faster,” said Maria
Oliviera, corporate marketing
manager, Laticrete. “This tech-
nology is best designed for
bathrooms or kitchens and
offers yet another level to upsell
because of its ease for installa-
tion during an already existing
project.” 

To provide dealers with
upsell opportunities is DriTac’s
new “all-in-one” Total Sound
Reduction System, which
includes the 8301 Impact
underlayment made for
resilient and 8302 Double
Impact underlayment for wood
and laminates. The package
comes with a lifetime warranty,
enhanced moisture control of
up to 10 pounds calcium chlo-
ride  and 95% relative humidity.
All the products come from one
supplier.  

“We are marrying our
underlayments with our adhe-
sives to offer an enhanced sys-
tem package that we can get
fully behind,” said John Lio, vice
president of marketing, DriTac.
“It avoids any finger pointing
because we know this package
inside and out. It gives us all the
more reason to stand behind
these products because we
make it a point to only release
premium-level options.”

Similar to a few manufactur-
ers, Centaur Floor Systems not
only manufactures a variety of
finished products mainly for
commercial interiors, but it also
provides the underlayment that
goes underneath the flooring.
Case in point is its Sound
Reducer line, which is engi-
neered to provide exceptional
impact sound insulation results,
even under hard surface floor-
ing for concrete or wood-
framed construction.

Also available with a water-
proof membrane, Sound
Reducer can be installed under
most types of grouted, glued

and floating floors—including
hard tile, hardwood, engi-
neered wood, laminate, LVT
and carpet. It’s available in 48-
inch-wide rolls in a variety of
both standard and custom thick-
nesses (vapor barrier option
available upon request).

Some of Centaur Floor
Systems’ products already
include the underlayment as a
pre-attached backing. This
includes the company’s Triple
Threat line, which consists of a
vinyl wear layer with a 7mm-
thick recycled rubber underlay-
ment. According to the compa-

ny, the product saves time and
money because installers only
need to put down one material.
“We fusion bond the vinyl to the
recycled rubber backing so only
one material is getting installed
as opposed to two different
products being laid on top of
one another,” said Garnet
Sofillas, public relations and
communications manager.
“Underlayment is always sug-
gested for vinyl so you can glue
down our Triple Threat product
directly over the subfloor, sav-

ing an installation step.” 
Triple Threat’s maximum

potential, according to Centaur,
is utilized when applying the
product to areas designed for

exercise and physical activity—
gyms or basketball courts, for
example. “The material is very
forgiving on the hips and joints,”
Sofillas added. 

John Lio, VP of marketing, next to
DriTac’s new  Total Sound

Reduction Package.

Deanna Summers, marketing manager,
shows off MP Global’s Quiet Walk Plus, 

an upgrade from the original Quiet Walk.
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