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ing three halls have been 
allocated to resilient floor 
coverings for domestic, 
commercial and industrial 
applications. At the heart 
of the extremely popular 
wood flooring category, a 
new special display area will 
accommodate the exhibits of 
manufacturers of ceramic tiles 
and WPC outdoor decking. 

DOMOTEX asia/CHI-
NAFLOOR 2016 attracted 
1,303 exhibitors from 40 
countries, as well as 50,398 
trade visitors, including 
11,963 foreign visitors from 
106 countries. For more 
information, visit domotexa-
siachinafloor.com.

DriTac Names Business 

Development Director 

Wade Verble, new business 

development director, DriTac.

Clifton, N.J.—DriTac 
Flooring Products appointed 
Wade Verble new business 
development director. Verble 
is responsible for expanding 
sales with the development of 
new business opportunities 
through a variety of evolving 
channels that include new 
product categories, industry 
segments and overall business 
strategies designed to focus 
on company growth. His 
targeted business objectives 
will emphasize market needs 
and span the dome stic and 
international marketplaces.

Verble previously served as 
southeast regional sales man-
ager before being promoted 

to national sales manager and 
then leaving the company to 
explore other interests more 
than a decade ago. He has over 
25 years’ experience in the 
flooring industry with a strong 
background in manufacturing 
and distribution platforms.

“Wade brings a lot of 
experience and industry 
knowledge to the DriTac 
team. He will undoubt-
edly represent DriTac 
with professionalism and 
help steer us towards new 
growth opportunities,” says 
Myrna Block, executive 
VP. For more information 
visit www.DriTac.com.

Surya Announces  

Winners of Surya 

Spaces Contest

Cartersville, Ga.— 
Surya has named the winners 
of its Surya Spaces Contest. 
In early July, the brand in-
vited its customers to submit 
photos of their favorite de-
sign projects featuring Surya 
rugs and accessories for the 
chance to win up to $1,000 
toward Surya products.

More than 150 photos 
highlighting a broad range of 
decor styles and spaces were 
received from designers lo-
cated throughout the United 
States. The winning entries, 
which were selected by Surya’s 
leadership team based on 
creativity, design aesthetic and 
successful integration of Surya 
rugs and accessories, are:

La-Z-Boy Furniture Galler-
ies in Sacramento – $1,000 
in Surya products

Mary Cook Associates in 
Chicago – $750 in Surya 
products

Southerly Abode in Chat-
tanooga, Tenn. – $500 in 
Surya products
All contest entries were fea-

tured in a special Surya Spaces 
Facebook image gallery and 
the most ‘liked’ entry each 
week was spotlighted across 
Surya’s social media channels, 
providing access to more than 
158,000 followers and poten-
tial future customers. To learn 
more, visit surya.com. 

NTCA Adds Two Mem-

bers to the Five Star 

Contractor Program 

Flowood, Miss.—NTCA 
has announced the accep-
tance of two of its members, 
Boatman and Magnani, Inc., 
and ProFast Commercial 
Flooring LLC, into the Five 
Star Contractor Program.

Five Star Contractors must 
complete a rigorous approval 
process, including examples 
of work, reviews and recom-
mendations from peers and 
customers, and proven com-
mitment to service, quality, 
safety and superior job perfor-
mance. Five Star Contractors 
are also required to certify a 
minimum of 10% of their 
installers through the Ceramic 
Tile Education Foundation 
(CTEF) Certified Tile Installer 
program or ACT certification 
for installers.

If you are an NTCA mem-
ber and interested in gaining 
Five Star certification, 
contact Jim Olson at jim@
tile-assn.com.

Shaw Floors Enhances 

Rewards Program

Dalton, Ga.—Shaw Floors 
recently added a new compo-
nent to its rewards platform, 
Capture the Spirit (CTS.)    

Beginning immediately, 
participating retail sales 
associates can donate their 
accrued CTS points to St. 
Jude Children’s Research 
Hospital. The points will 
be converted into dollar 
amounts with retailers hav-
ing the ability to choose the 
gifts they want to personally 
contribute to the research 
hospital. 

Additionally, to kick off 
this new opportunity and 
in support of September’s 
Childhood Cancer Aware-
ness Month, Shaw is match-
ing retailer donations for the 
first 30 days, up to $100 per 
participant. To learn more, 
visit www.ShawCTS.com.  

NWFA University Sees 

Strong Early Response

St. Louis—Since the 
National Wood Flooring 
Association launched NWFA 
University just eight weeks 
ago, more than 2,800 courses 
have been completed.

NWFA University is a 
new training platform that 
expands NWFA’s highly 
recognized hands-on train-
ing programs with online 
learning courses that can be 
completed when and where 
users want it.

NWFAU currently offers 
about 50 individual courses so 
far and more are being added.  
A series of courses leads to 
the earning of badges. These 
badges lead to certifications, 
with defined career paths, for 
installation, sand and finish, 
sales, and inspection.  Courses 
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