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F L O O R C O V E R I N G W E E K L Y
The green carpet movement: Charting carpet’s
path to sustainability. See page 10.

Building a house
of brands
BY AMY RUSH-IMBER

Continued on page 6

Jeffrey Lorberbaum, Mohawk Indus-
tries’ chairman of the board, recalls a
time when carpet was 65 percent of all
flooring utilized in the U.S., and both
manufacturers (Mohawk included) and
retailers specialized in a single product
category. That has changed significantly
and the former carpet mill is now a $9
billion house of brands that produces ev-
ery flooring category.

“Most consumers had to go to differ-
ent stores to satisfy their various product
needs,” Lorberbaum told FCW. “We saw
an opportunity to change the paradigm
as other products began expanding their
share of flooring sales. We had broad re-
lationships with all the distribution chan-
nels and a trucking and logistics system
that could provide fast service and delivery
across the country.”

Today, Mohawk, based in Calhoun, Ga.,
offers carpet, rugs, ceramic, stone, wood,
laminate, LVT, sheet vinyl and counter-
tops. And while some of the company’s ex-
pansion came organically as it developed
new technology and innovative products,
much has come from strategic acquisition.

“Acquisitions are a fundamental part of
our strategy and have been a major catalyst
in our evolution. Since 1992, we have com-
pleted over 35 acquisitions. After the eco-
nomic recovery gained traction in 2013, we

FCW EXCLUSIVE INTERVIEW

Jeffrey Lorberbaum
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www.staufusa.com

866.GLUEUSA

Overcoming objectives and
 problems of installations is

what we do at Stauf. LVP-777 is a specially formulated
adhesive for the installation of luxury vinyl tiles and
planks. With this formulation, installers will find that it
is easier to spread and can be used as 2 different
adhesives in 1. You may wet lay this adhesive, or allow
30-40 minutes and it may be used as a pressure
sensitive adhesive. LVP-777 is formulated to decrease
shrinkage, increase green grab, reduce cupping and
end peaking due to its extremely high shear strength.
With bigger investments and better products hitting the
LVT and LVP markets, doesn’t it make sense to
use a better adhesive?  Stick With What Works.
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Problem solving with adhesives
By Elise Pillion

With Surfaces 2017 (TISE) just a cou-
ple of months away, adhesive, grout
and installation product manufacturers
are gearing up for the annual show by
focusing on a few trends they said will
continue to influence new products.

“Problem-solving, multi-use ad-
hesive installation solutions have
become very popular throughout the
flooring industry for several years

now,” said Chuck Hall, vice president
of sales for DriTac Flooring Products.
“The ability to offer end-users a mul-
tifaceted, user-friendly product that
can achieve multiple results with one,
single-component adhesive applica-
tion is advantageous to the custom-
er, end-user and all parties involved.”
DriTac will also be unveiling a new
logo and tagline at Surfaces, Hall said.

Allan Preyer, director of strategic ac-
counts for W.F. Taylor, said many new
products entering the marketplace will
continue to focus on moisture mitiga-
tion — but not all are created equal.

“Moisture mitigation remains a ma-
jor challenge for our industry, which is
why we continue to see a rush to new
products being delivered to the mar-
ket, many with questionable claims
and spotty verification testing,” said
Preyer. “At TISE 2017, W.F. Taylor
plans to introduce its Sahara and
Zephyr Signature Products coatings
for concrete subfloor preparation that
have undergone a year of independent
lab and beta site testing so we can en-
sure our customers that these prod-
ucts are capable of managing moisture
conditions of 100- and 95-percent RH
(relative humidity), respectively.”

And as moisture vapor moving
through concrete is still one of the
leading causes of flooring failure, it
will remain an ongoing focus for in-
stallation products, explained Eric
Kurtz, marketing manager of hard-
wood, resilient and surface prepara-
tion systems, consumer and construc-
tion business unit for Bostik. “As new
trends emerge, Bostik targets innova-
tion addressing future needs.”

Laticrete will be showcasing sever-
al new products at Surfaces, including
adhesives for large format tiles and
panels and innovative uncoupling
and surface preparation products, as

well as an expanded offering of show-
er system products and solutions, said
Sean Boyle, senior director of market-
ing and product management.

“We believe the biggest trends are
in developing new chemistries and
formulas that exceed the demands
of new larger tiles entering the mar-
ket — both in size and composition,”
Boyle said. “Ensuring that instal-
lation materials not only meet but
exceed both the new materials and
allow for installation in more appli-
cations are critical to continue the
growth of tile and stone flooring and
veneer materials.”

Epic Flooring Adhesives will not
be exhibiting a Surfaces 2017, but
its newest products will be centered
on improving installation of wood
floors, said Philip Pitts.

“We’ll focus on very high perfor-
mance formulas for sale to premium

specialty flooring manu-
facturers. We’ve developed
several very robust prod-
ucts for the installation of
custom-designed and com-
mercial-use wood flooring.
These formulas are built to
withstand a high degree of
movement, traffic and abuse
for decades,” he said.

HPS Schönox will be at
Surfaces presenting the win-
ners of its 3rd annual Worst
Subfloor Contest and pre-
senting an extended product
line, including EPA Rapid,
a new product that dries
within three to four hours
after application. “Schönox
always continues to improve
on our products,” based on
“user friendliness and en-
vironmental” factors,” said
Thomas Trissl, principal.

TRADESMAN-PRO MOISTURE STOP
ADHESIVE

ZERO VOC Polyurethane
No Odor
Non Flammable
Easy To Spread
For Engineered Solids &
Bamboo
50 ft2/gallon
Easy to use
Economical
Contributes to LEED credit
4 gallon pails, 36 per pallet

Exclusive Poly BD urethane
Vapor Retarder, up to 90RH,
20 lbs.
Sound Reduction IIC= 70,

IIC=20, STC = 66
For Engineered Solid &
Bamboo
Zero VOC
No Odor
Non Flammable
Contributes to LEED Credits
4 gallon pails, 36 per pallet

Seeking Distribution – Exclusive Territories Available
Available in Pallet Quantities

10 Year Warranty Covering Materials and Labor

WOOD FLOORING ADHESIVES
SINCE 1995

Epic Flooring Adhesives | 262-495-3400 | www.epicflooringadhesives.com
ppitts@epicflooringadhesives.com

W.F. Taylor will be showing its new Sahara

and Zephyr Signature Products at Surfaces.

Epic Flooring Adhesives’ new products will be

focused on improving wood flooring installation.


