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SAN ANTONIO—Alliance
Flooring’s annual convention,
held here March 9-12, once
again proved that flooring retail
can be fun, and that the
mantra: “work hard, play
hard” best suits these
members.

Alliance’s CarpetsPlus
Color Tile and Carpetland
members are coming off a
2018 in which overall rev-
enue was up about 9% col-
lectively, membership is
up—with 16 dealers added
just since January and
greater numbers are buy-
ing into the Destination
showroom effort. In addi-
tion, new private label pro-
grams as well as new and
eager suppliers are positioning
Alliance members for even
greater success in 2019 and
beyond.

Of course, no CarpetsPlus
convention would be complete
without some fun. At its opening
reception, for example, mem-
bers and suppliers took turns
riding a mechanical bull, took

selfies with a live 2,000-pound
Longhorn steer and danced on
stage with the band. Then there

Continued on page 22 

By Reginald Tucker 

Innovators. Game changers. Risk takers. Those who make a
left when all others are turning right, so to speak. These are
just some of the terms used to describe the special class of

companies highlighted here in Floor Covering News’ inaugural
“Industry Disrupters” issue. 

FCNews reached out to retailers, distributors as well as sup-
pliers, and asked them to nominate those companies who are
changing the industry paradigm in some respect or raising the
bar in their fields of expertise. Criteria extended beyond manu-
facturing capabilities to include marketing, merchandising, edu-
cation, training, etc.—essentially any area where they felt sup-
pliers are doing things outside the norm.

Coverage begins on page 24.
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Alliance Flooring 

All signs point 
to prosperity for 
group’s members

By Ken Ryan
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Alliance Flooring co-COOs Kevin
Logue, VP of marketing, and Ryan
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SAVANNAH, GA.—Most flooring
conferences and conventions
are mainly feel-good affairs that
celebrate success and growth
opportunities for members. The
Haines Loyalty Club Summit,
held here March 14-15, was a

mea culpa of sorts—a sincere
promise to do better after the
industry’s largest distributor hit
a rough patch.

Hoy Lanning, who was
named president and CEO of
Haines in December 2018
(FCNews, Dec. 10/17), apolo-
gized for the company’s missteps
and vowed to make things right
for members and suppliers. “I’ve
never been one to say or be
ashamed to say, ‘I am sorry,’” he
told audience members. “If you
would just fess up to your sins,
you’ll be better off. We have not
been a stellar supplier for the
last two years and I thank you
suppliers for sticking with us.”

While Haines remains the
industry’s largest distributor in
revenue, more than double No. 2
BPI, revenue has slipped from

$490 million in 2017 to an esti-
mated $470.5 million in 2018. A
host of issues, from inventory
management to service, have
plagued the 145-year-old whole-
saler. 

In 2017, Belknap White

Haines Loyalty Club 

Distributor vows to be a better partner
By Ken Ryan

Continued on page 32

Tarkett North America
names new interim CEO 
Tarkett has named Jeff Fenwick
interim president and CEO of
Tarkett North America. He will
succeed Andrew Bonham, who
has resigned from his position
for personal rea-
sons. 

Fenwick joins
the group’s exec-
utive manage-
ment committee
and remains
based in Tarkett’s
North American headquarters
in Solon, Ohio.

Fenwick started with Tarkett
in October 2012 and was recent-
ly promoted to the position of
chief operating officer for
Tarkett North America.

Jeff
Fenwick

Hoy Lanning, left, president
and CEO; Mike Johnson, VP, 
product marketing; and 
Jon England, CMO.
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Underlayments put moisture protection to the test
neered flooring, for example, is
one factor contributing to the
increased utilization of under-
layments as protective meas-
ures, Wade Verble,
vice president of
business develop-
ment and underlay-
ment at DriTac
Flooring Products,
told FCNews.

“The nature of
multilayered floor-
ing, particularly
when installed over
concrete, demands a
vigilant defense
against potential subfloor mois-
ture damage,” he said. “As the
multilayer flooring category
continues to grow, underlay-
ments will likely be seen as an
increasingly valuable solution.”

More specifically, LVT has

exploded onto the scene with
new surface visuals that contin-
ue to grab consumer attention,
and underlayments have

become increasingly more
important in these applica-
tions. “What’s happening in the
market is a lot of these LVT
planks are coming with pre-
attached underlayment,” said
Deanna Summers, marketing

coordinator, MP Global.
“Those products are marketed
as waterproof—and the planks
may be waterproof, or the

products that they’re
made from—but you
still have to waterproof
the substrate.”

Colleen Gormley,
sales and marketing,
Diversified Industries,
added, “Along with the
growth of hard surface
flooring installations,
consumer’s education
on the subject has
grown as well.

Consumers have learned that
underlayment is not just for
sound abatement, but an inte-
gral part of protecting your
flooring system’s joints, provid-
ing comfort and of course pro-
tecting against moisture prob-

lems. Consumers want to do an
installation job once, the right
way, and be supported by their
underlayment in all facets.”

Another key factor in the
need for underlayments is the
growing trend toward con-
sumer utilization of basement
spaces, a location often plagued
by moisture. “More and more
people are turning basements
into living spaces,” said Steve
Sennik, president, DMX
Plastics. “They are either creat-
ing income properties that help
them pay for the mortgage or
they want additional living
space—they make a gym, study
or living area. It’s a much more
active area than it was 15 or 20
years ago.” 

Following is a curated selec-
tion of moisture-mitigating
solutions in the market.

W hile a seemingly ancil-
lary product, under-
layments have

become increasingly more
important to the flooring
industry. Not only do they help
boost the bottom line for retail-
ers and contribute to successful
installations across product
categories, but the segment
also provides protection
against a growing consumer
concern: moisture incursion.

Subfloor moisture that can
adversely affect the integrity of
a flooring system may have
always been a key issue for
some consumers, but the evo-
lution of home and product
trends has created an increased
focus on the issue. The rising
popularity of multilayer engi-

installation

By Megan Salzano
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MP Global 
QuietWalk Plus+ advances the fiber blend tech-
nology of the original, featuring more versatile
applications with the special attached vapor
barrier allowing floating, glue- or nail-down
applications. Boasting the same perform-
ance characteristics as the original, reduc-
ing unwanted traveling noise and superior
moisture protection and proper compres-
sion to support tongue and groove,
QuietWalk Plus+ is the universal underlay-

ment covering all installation applications.
This underlayment can be installed over wood or

concrete subfloors.

Healthier Choice
Being very aware of the need for moisture
vapor mitigation, Healthier Choice has
offered solutions for the issue for over 20
years. The company’s Sound Solution
Vapor Bloc product, seen here, is extreme-
ly effective at handling extreme vapor
emissions and is warranted for 10 lbs per
24 hours per the calcium chloride test. In
recent years, the company has also devel-

oped a similar product called OmniChoice
Vapor Bloc that is ideal for floating installations

under vinyl floors.

DMX Plastics
DMX 1-Step underlayment is available for a
variety of flooring types, including carpet
(seen here), area rugs, LVT and laminate
and engineered hardwood. DMX 1-Step
Carpet is designed for areas where mois-
ture is a problem, such as basement instal-
lations. It features a unique dimple design
that allows air to flow under the floor so
vapor moisture can evaporate. This process

prevents mold and mildew from building up
under the floor. The dimples are also encapsulat-

ed in a closed-cell foam, which is waterproof and
keeps floors warm. It has a compressive strength of 6,000
lbs per square foot to help support comfort underfoot.

DriTac
DriTac EnviroTread rubber underlayment and
acoustical barrier is ideal for glue-down and
floating installations of hardwood, carpet,
carpet tile, ceramic tile, ceramic stone
and laminate flooring. 

It also offers DriTac’s Dual Force,
Silent Fuse technology when utilized
with approved DriTac flooring adhesives
in “double-stick” glue-down applications.
The resulting Total Sound and Moisture
Reduction System (SRS) features an
enhanced lifetime warranty. Further, when
used with DriTac MCS 7000 two-part, concrete
moisture control system, the SRS offers moisture miti-
gation up to 25 pounds per ASTM F 1869 and 100% RH per ASTM F2170.

Schönox
Schönox SDG Plus is a rapid
drying, ready-mixed acrylic
moisture mitigation system
suitable on cement-based sub-
strates with residual moisture
up to 96% RH or 18 lbs per 1,000
square feet per 24 hours in interi-
or areas before applying Schönox
underlayment.

Diversified
As part of Diversified’s Premium collection,
FloorMuffler LVT Encore is ideal for most
direct attach LVT/P flooring installations.
It can also be used in floating installa-
tions and is available with and without
the UltraSeal self-sealing lip and tape
system. It features a built-in moisture
barrier that exceeds industry standards
with no additional films required. It also
features superior acoustic protection, com-
fort and durability. It is fully recyclable, mold
and mildew resistant and surpasses indoor air qual-
ity emissions requirements for CA Section 01350. 

As the multilayer flooring category 
continues to grow, underlayments will
likely be seen as an increasingly 
valuable solution. 
—Wade Verble, DriTac Flooring Products




