
In this FCW 
exclusive story, 
newly appointed 
president of 
residential 
carpet for 
Mohawk Michel 
Vermette talks 
innovation in 
soft surface. 
See story on 
page 22.

Total Transparency

Shaw's sustainability journey

Continued on page 19

METROFLOR KEEPS 
SUSTAINABILITY TOP OF MIND

Continued on page 24

PAST GREENSTEP PINNACLE WINNER STRIVES TO DO MORE

Tim Baucom takes the helm at Shaw. See exclusive interview on page 3. 

Pictured here is the production facility of Metroflor's manufacturing partner 
Yihua, located in Zhianjigang, China.
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[Dalton] For Shaw Industries, the mission is simple: to sustain human 
ability by minimizing environmental impact and maximizing human 
potential. Recognizing that the definition of sustainability is continu-
ously expanding, the company often makes sure to identify and set new 
goals for its products, supply chain and overall operations. It’s the kind 

By Morgan Bulman

By Mallory Cruise-McGrath

[Zhianjigang, China] Metroflor Corpora-
tion is committed to keeping the entire pro-
duction of its luxury vinyl tile (LVT) products 
open and transparent by building strong re-
lationships with its key manufacturing part-
ners here in China. And while transparency 
includes being open about the ingredients 
used to make its products, Metroflor applies 
the same concept to the treatment of its em-
ployees involved in the production process.

In fact, the company has been a pioneer 
when it comes to promoting environmental 
and social responsibility. The company was 
named the International award honoree at 
FCW’s 2018 GreenStep award program for 
achieving the first-ever JUST Label for a Chi-
nese company. And in 2017, the company’s 
chief sustainability officer Rochelle Routman 
won for GreenStep’s People category and was 
recognized as a steward of sustainability.

Just Declare
It is no easy feat to be awarded Declare or 

JUST labels — both were developed by the In-
ternational Living Future Institute to serve as 
“nutrition” labels for product manufacturing 
from both material responsibility and social 

creo
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tional troweled adhesives, 
allows immediate traffic 
and is easy to clean up when 
wet. These highly moisture 
(up to 8 pounds and 95 
percent RH) and pH resis-
tant water-based adhesives 
are available in convenient 
portable 22 ounce aerosol 
cans. These products help 
contribute to LEED credits 
while maintaining no of-
fensive odors. 

P R O D U C T

DriTac Flooring Products, LLC has 
launched the SprayTac family of “green” 
spray adhesives for resilient flooring in-
stallations. DriTac SprayTac 2500 SG, 
2600 LVT-CT and 2700 VCT round 
out a comprehensive line of resilient 
flooring spray adhesives suited for the 
installation of approved sheet goods 
(SG), luxury vinyl tile/plank and carpet 
tile (LVT-CT), and vinyl composition tile 
(VCT) respectively, in both commercial 

DALTILE

ARMSTRONG DRITAC

888-235-6672  |  metroflorusa.com

With Déjà New and your imagination, the options are 
endless – herringbone patterns, alternating colors, borders, 
and more. Seven collections and a total of 38 options, 
available nationwide, to mix-and-match to complement 
your overall design scheme. And with a 20-mil wear layer, 
2.5mm gauge, plus FX3 Surface Protectant™, Déjà New is 
ideal for a wide range of applications, including Hospitality, 
Retail, Healthcare, Education, Corporate and Multi-Family.

Visit us at NeoCon Booth 7-7130.

IT’S 
DÉJÀ NEW 
ALL OVER 
AGAIN
Dryback LVT like you’ve 
never seen before.

and other minerals. With more than 
98 percent of our manufactured tile 
products containing some level of 
pre-consumer (post-industrial) re-
cycled materials, our sustainability 
practices are apparent. Addition-
ally, we proudly recover the water 
used for the manufacturing process 
for use during the process of cre-
ating our tile. In 2017, we recycled 
over 100 million gallons of water. 
This means we are minimizing the 
wastewater discharged into our local 
cities’ sewer systems — saving com-
munities from exerting the needed 
energy for wastewater treatment. 

On top of reusing water and uti-
lizing recycled materials to create 
our tile, Daltile also conserves en-
ergy. Completed conservation proj-
ects have freed up enough energy to 
provide natural gas for over 6,000 
homes and electricity for over 1,700 
homes — every year. Sustainabil-
ity is more than a commitment for 
Daltile, it is a way of life. Through 
our Greenworks™ initiative, we con-
tinue to innovate our processes with 
the goal of reducing our carbon foot-
print even more. 

Continued from page 12

Continued from page 12

and residential applications. 
DriTac’s extensive experience in 

producing green, innovative, premi-
um-grade flooring adhesives led to the 
these easy-to-use, environmentally 
friendly spray adhesives that significant-
ly reduce overall installation time. 

SprayTac adhesives afford the envi-
ronmentally conscious community a 
Floor Score Certified, 100 percent re-
cyclable spray adhesive containing zero 
VOCs and zero solvents. The SprayTac 
line requires less adhesive than tradi-

came clear that the carbon footprint 
impacts that occur during routine 
product maintenance — which are be-
tween 0.3 and 1.2 kg CO2e per square 
meter, depending on cadence and in-
tensity of maintenance — can surpass 
the initial cradle-to-gate carbon foot-
print within four years.

To address this, Armstrong Flooring 
has applied its Diamond 10® Technol-
ogy coating to BBT, which eliminates 
or reduces initial application of polish 
and ongoing restorative stripping and 
recoating. This means the carbon foot-
print associated with the maintenance 
can be reduced by more than 50 percent. 
Other changes that Armstrong Flooring 
has made to improve the environmental 
footprint of our BBT include adding it to 
our On&On™ Recycling Program. This 
will allow customers to reduce the cra-
dle-to-grave carbon footprint by an ad-
ditional 0.14 kg CO2e per square meter 
while reducing the need for virgin mate-
rial and avoiding sending used flooring 
to the landfill unnecessarily. 

creo





