
In this FCW 
exclusive story, 
newly appointed 
president of 
residential 
carpet for 
Mohawk Michel 
Vermette talks 
innovation in 
soft surface. 
See story on 
page 22.

Total Transparency

Shaw's sustainability journey

Continued on page 19

METROFLOR KEEPS 
SUSTAINABILITY TOP OF MIND

Continued on page 24

PAST GREENSTEP PINNACLE WINNER STRIVES TO DO MORE

Tim Baucom takes the helm at Shaw. See exclusive interview on page 3. 

Pictured here is the production facility of Metroflor's manufacturing partner 
Yihua, located in Zhianjigang, China.
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[Dalton] For Shaw Industries, the mission is simple: to sustain human 
ability by minimizing environmental impact and maximizing human 
potential. Recognizing that the definition of sustainability is continu-
ously expanding, the company often makes sure to identify and set new 
goals for its products, supply chain and overall operations. It’s the kind 

By Morgan Bulman

By Mallory Cruise-McGrath

[Zhianjigang, China] Metroflor Corpora-
tion is committed to keeping the entire pro-
duction of its luxury vinyl tile (LVT) products 
open and transparent by building strong re-
lationships with its key manufacturing part-
ners here in China. And while transparency 
includes being open about the ingredients 
used to make its products, Metroflor applies 
the same concept to the treatment of its em-
ployees involved in the production process.

In fact, the company has been a pioneer 
when it comes to promoting environmental 
and social responsibility. The company was 
named the International award honoree at 
FCW’s 2018 GreenStep award program for 
achieving the first-ever JUST Label for a Chi-
nese company. And in 2017, the company’s 
chief sustainability officer Rochelle Routman 
won for GreenStep’s People category and was 
recognized as a steward of sustainability.

Just Declare
It is no easy feat to be awarded Declare or 

JUST labels — both were developed by the In-
ternational Living Future Institute to serve as 
“nutrition” labels for product manufacturing 
from both material responsibility and social 
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S U S T A I N A B I L I T Y

For entry form and details, visit the Schönox 
app or hpsubfloors.com/worstsubfloor. 
Contest open for entries May 15 - Dec. 15.

The Schönox Annual Worst 
Subfloor Contest is back! 
The Schönox Annual Worst Worst

Behind-the-scenes products such as ad-
hesives and installation materials, while 
often unseen by the end user, play a cru-
cial role not only in ensuring a successful 
flooring installation but also in creating 
a healthy environment for its occupants.

Companies like Mapei have been 
prioritizing environmentally-friendly 
ingredients and using recycled raw ma-
terials when possible while developing 
new products, according to Jim Whit-
field, director of technical services. 

“The requests for verifiable sustain-
able products and transparency have 
really increased with the LEED v4 
rating system,” Whitfield said. “I see 
this only increasing in the future. In 
addition to LEED v4 requests we also 
receive requests for sustainable prod-
uct information on programs such as 
the Living Building Challenge and its 
Red List of unacceptable chemicals 
for materials used in construction, 
plus the Delos WELL Building stan-
dard and its mission to improve hu-
man health and well-being through 
the built environment.”

Over the last several years, consumers 

Adhesives for the future
By Elise Linscott

have become more committed to long-
term sustainable living and prefer to 
identify the impact installation materials 
will have on the environment before pur-
chasing, said Arthur Mintie, Laticrete 
senior director of technical services. 

“This has been the driving force be-
hind the technological advancements 
we see today and will continue to see 
in new adhesive and installation prod-
ucts,” he said. “In addition to sustain-
ability improvements such as more 
products that emit low VOC’s, we ex-
pect green products to see continuous 
significant advancements in regard to 
improving speed, efficiency, cost-sav-
ings and quality.”

New developments include products 
that are commonly made from recycla-
ble, sustainable materials, said Mintie. 
Many of these new products are also 
designed to meet or exceed many regu-
latory requirements and are equipped 
with supporting Health Product Dec-
larations, Environmental Product 
Declarations and UL Greenguard Cer-
tifications, which help manufacturers 
create — and help buyers identify — 

tile and flooring installation materials’ 
impact on the environment.

Reducing a project’s overall carbon 
footprint has been another driving trend 
extending to adhesives and installation 
products, said David Clarkson, vice pres-
ident of strategic development at DriTac 
Flooring Products.

Developing proDucts
DriTac recently launched its Spray-

Tac spray adhesives for resilient floor-
ing installations. Clarkson said the 
new spray formula is an eco-friendly 
feature that works with installation of 
approved sheet goods, luxury vinyl tile 
and planks, carpet tile and vinyl com-
position tile, for both commercial and 
residential applications.

“These high-performance spray 
adhesives provide efficient and prob-
lem-solving advantages over traditional 
installation methods, especially in the 
commercial and healthcare/education 
markets where rapid return of floor 
space is a must,” Clarkson told FCW.

HPS Schönox has also been looking 
for ways to incorporate green materials 

into its products. For instance, while
natural gypsum is mined from the earth, 
Schönox synthetic gypsum is scientifical-
ly engineered from reclaimed materials. 
These two products are chemically iden-
tical, yet they offer very different per-
formance characteristics, and Schönox 
synthetic gypsum products are created 
from the by-product of the process used
to purify emissions from power plants,
said Shane Jenkins, HPS Schönox, se-
nior technical coordinator.

“These products contain no organ-
ic materials and do not support mold 
growth,” Jenkins said. 

Bostik’s new Grip N Grab adhesives 
for ceramic tile can be used for floor
or wall applications, both internal and 
external. The adhesive has a quick 
cure time and is also solvent-free, ac-
cording to Eric Kurtz, senior market 
manager – hardwood, resilient and 
surface preparation systems at Bostik.

DriTac’s new spray adhesives save 
time and reduce material waste.
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