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Formidable Foundations
Advances in underlayments & carpet cushion improve performance, longevity
By Janet Herlihy

While the top surface of flooring —
hard or soft — makes the first impres-
sion, the unseen and often unknown
underlay or cushion beneath the floor
lays down the foundation that deter-
mines how that flooring will perform.

Keeping pace
Recent years have seen an influx

of innovative hard surface floor cov-
erings introduced to the industry,
said John Lio, director of marketing
at Sika-DriTac. The underlayment
market has needed to keep pace with
this growth, he explained, “Resulting
in a full range of underlayment op-
tions available to improve durabili-
ty, comfort and longevity of finished
installations. Foam, cork and rubber
underlayments for hard surface in-
stallations have experienced a surge
of technological innovation.”

Underlayment for hard surface
flooring is a demanding category.
“Performance under these floors re-
quires a durable underlayment that
maintains its integrity or thickness
over the life of the floor as well as
noise and moisture control,” pointed
out Mike Cronin, director of national
accounts and marketing at Leggett &
Platt (L&P) Flooring Products.

Although many hard surface floor-
ing manufacturers, particularly those
making luxury vinyl tile products
(LVT), have added an attached back-
ing to limit the need for a separate
underlayment, applications such as
multifamily housing often require
additional sound-deadening between
floors, which cannot be achieved
without the use of an additional
acoustic layer, explained Jack Bosch,
director of marketing at MP Global.
Bosch pointed to the company’s Qui-
etWalk LV product as an example of
a product that provides supplemental
sound-deadening.

Technologies used in underlayment
today differ depending on the flooring
surface they are intended for, reported
Julia Vozza, director of marketing at
MD PRO. “For hard surfaces, you also
want to create a comfortable walking
surface and you will need moisture/
climate control to help mitigate expan-
sion and contraction of the hardwood
or laminate material, especially for
below grade installations, and you will
have to also consider sound reduction
with hard surfaces,” Vozza said.

Michele LaMori, executive vice
president for Palziv North America,
noted, “With Palziv underlayment
products, you get an all-in-one instal-
lation solution. The cushion, vapor
barrier and peel-and-stick tape are in-
clusive in the products.” Palziv under-
layments can be used for a variety of
flooring applications, including vinyl
plank, laminate, attached pad lami-

nate and engineered wood flooring,
LaMori added.

According to L&P’s Cronin, the most
important advances in today’s high-per-
formance carpet cushion has been in
the performance of moisture barriers.
“These barriers have come a long way
in keeping spills on top of the cushion

Continued on page 44

Eco Cork Foam by Palziv North America
offers a patented blend of polyethylene
foam and cork.
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Steven Joss: A life well lived

Jonathan Trivers, a regular contributor 
to Floor Covering Weekly, is also the au-
thor of the marketWise section of FCW’s 
Statistical Report. He can be reached by 
email at jonathantrivers@gmail.com or 
call 541-205-8871.

On Sept.
5, 2021,
S t e v e n

Joss passed
away. He was one of the real-
ly good guys in our industry.

Steve and his wife Kathy started Ver-
tical Connection in 1977. They sold ver-
tical blinds. (That’s those blinds for ev-
ery sliding door — children loved to walk
right through them, making a mess.) In
1984, they added carpet. And in 1991,
Vertical Connection joined Carpet One.

Steve admits that he wasn’t a
great college student; he spent way
too much time avoiding books rath-
er than reading them. But he had
street smarts and knew that retail-
ing was essentially all about making
customers happy. And that’s what
Vertical Connection tried to do every

time, every day with every customer.
Part of this was self-preservation:
He didn’t want to see a scowling
customer at the mall or in a restau-
rant in Columbia, Md. He smiled
and wanted them to smile back. It
was as simple and smart as that.

Steve was not pollyannish; he was
always hopeful and optimistic. But
here’s the deal: he contracted multi-
ple sclerosis and then kidney cancer,
resulting in back surgery, dialysis,
kidney transplant — and that’s just
the major health battles. He nev-
er complained. More importantly,
he never, ever asked, “why me?”

That, my friends, is one tough dude.
And to you Millennials, here’s some

history. Millennials like to say some-
thing that is not quite right, or weird, or
…. And when the old person scrunch-

es up their face in confusion, the Mil-
lennial says with a smile, “I was just
messing with you.” Guess what, Steve
Joss invented that long before any
Millennial was born. He loved to say
something slightly off and look at you
straight faced. You’d say, “huh?” And
Steve would give you his best smile.
He loved to have fun. He was mess-
ing with you long before messing with
you was cool, but always with a smile.

In 2001, Steve wrote a guest col-
umn for Floor Covering Weekly. The
title was, “So you think you are hav-
ing a bad day?” And he told the read-
ers about his health problems and
Kathy’s bout with breast cancer. But
this is what he wanted fellow retailers
to know: “The purpose of this column
is not to garner sympathy. We’re well
past that. Kathy and I can use our expe-

rience to show people how the minor
details are just that, minor. It seems
every retailer loves to complain about
industry problems, consumer prob-
lems and why another 50 cents for
laminate can’t be achieved. Everyone
has mill problems. But why don’t we
talk about how great everything is?

This part of an anonymously writ-
ten special poem is all about Steve
Joss: “A life well-lived is a precious
gift of hope and strength and grace
from someone who has made our
world a brighter, better place.”

to allow for common household spills to
be cleaned up,” he explained.

Offered Andrew Stafford, vice
president marketing and technical at
Healthier Choice Flooring, “The in-
dustry as a whole is advancing in its
understanding of the vital role a pre-
mium carpet cushion plays in the per-
formance of any floor covering,” said
Stafford. “Quality underlayment (for
carpet and/or hard surface) improves
longevity, enjoyment, appearance,
wellness, sound reduction and other
essential flooring attributes.”

Latest & Greatest
Eco Cork Foam (ECF) by Palziv

North America offers a patented
blend of polyethylene foam and cork.
At 1/8˝ thick, ECF is a layer of foam

and cork with a 6 mil vapor barrier
that is infused across the surface of
the underlayment. ECF also features
Ultra-Fresh antimicrobial protection.

Healthier Choice offers its Omni-
Choice Universal acoustical under-
layment for wood, luxury vinyl and
tile. OmniChoice is a high-density
acoustic underlayment that reduc-
es in-room noise levels and floor-
through-ceiling sound transmission.

QuietWalk Luxury Vinyl from MP
Global is similar to the supplier’s tra-
ditional QuietWalk for floating lam-
inate and engineered wood flooring
except that it is manufactured specif-
ically to support click together vinyl
planks as well as other floating floor
products. QuietWalk Luxury Vinyl is
a recycled fiber underlayment built
for luxury vinyl plank, luxury vinyl tile
and multi-layer flooring like WPC,
SPC and rigid core vinyl planks. It is
also suitable for laminate, engineered

wood and floating
ceramic tile systems.

As carpet tile
in the home has
grown in popularity,
L&P has developed
TredMOR carpet
tile cushion which
makes carpet tile
more comfortable,
Cronin explained.
“Most carpet tiles
are hardbacked. Our
TredMOR extends the life of the
carpet and reduces noise transmis-
sion. Its thermo-reinforced barrier
repels spills and an antimicrobial
inhibits the growth of mold, mildew,
and odor-causing bacteria,” he said.

Palziv North America’s new car-
pet cushion also addresses mois-
ture as it is manufactured using
polyethylene foam. “Polyethylene
foam is closed-cell and does not
absorb water,” LaMaori said.

Sika-DriTac 8400 EnviroTread
is the latest underlayment from Si-
ka-DriTac. Acceptable for use with
glue down and floating installa-
tions of hardwood, carpet, carpet
tile, ceramic tile, ceramic stone and
laminate flooring, this high-perfor-
mance rubber underlayment and
acoustical barrier is available in
2mm, 5mm and 10mm thicknesses.

M-D Pro’s newly launched M-D
Multi-Floor is suitable for use with
all surface material types that can
be installed in floating applications,
including LVT, hardwood, laminate
and carpet, according to the company.

Cross CateGory PortfoLios
Suppliers that offer an array of

hard and soft surface flooring also
provide an assortment of cushion/
underlay products.

As a total flooring solutions provider,
Shaw offers cushion and hard surface
underlayment. “A high-quality cushion
is a must-have for improving the lon-
gevity and comfort of carpet,” said Jon
England, vice president of sundries,
Shaw Industries. “Hard surface under-
layment helps with moisture, insula-
tion, sound abatement and more.”

Mohawk manufactures a wide of-
fering of underlayments across all
hard surface categories, said Marcus
Guy, vice president of pad and cush-
ion at Mohawk Industries. In addition
to traditional carpet cushion, Mo-
hawk is now offering cushions made
of a blend of memory foam that max-
imizes Mohawk carpet’s comfort and
durability, Guy said. “Our enhanced
moisture barrier films prevent deep
surface moisture. They also aid in
stain resistance and odor elimination,”
he added.

Foundations
Continued from page 43

CUSHION FOR A CAUSE
The St. Jude cushion collection from
Shaw Floors features industry-leading
technology while also helping to raise
awareness and money for St. Jude
Children’s Research Hospital’s fight to
end childhood cancer. This, stated Jon
England, vice president of sundries,
Shaw Industries, is “something of par-
ticular significance in September, as we honor Childhood Cancer Awareness
month alongside our retail partners.”

Mohawk has been a corporate partner with Susan G. Komen since 2001. Pro-
ceeds from the sales of Mohawk’s residential SmartCushion and certain eligible
commercial flooring products help Komen save lives. Mohawk will be providing
cushion for Komen’s only in-person 3-Day Walk in San Diego this year.

Mohawk provided Komen 3-Day Walk
participants with SmartCushion.

QuietWalk Luxury Vinyl underlayment from MP Global is
manufactured to support click and floating products.




